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About This Report

Reporting scope

The organization scope of this report covers Vipshop Holdings Ltd., its subsidiaries, branches, and variable interest entities. For ease of presentation and reading, this report also utilizes the terms "Vipshop", "the Group", "the

Company" and "we".

This annual ESG report covers related data from January 1 to December 31, 2023. To enhance comparability with past and future periods referred to within the report, some content has been extended.

Reporting standards

This report has primarily been written in accordance with the GRI Sustainability Reporting Standards (GRI Standards) of the Global Reporting Initiative (GRI).

Notes

Vipshop guarantees this report does not contain any false records, misleading statements, or significant omissions. The information, data, and calculation methods quoted in this report are consistent with the relevant indicators

disclosed in the Company's annual report. The Board of Directors is responsible for the authenticity and accuracy of the content of this report and unless otherwise stated, this report uses RMB as the primary unit of currency.

Report approval

This report was ratified and approved by Vipshop's ESG Committee.

Disclaimers

Part of this report contains projections, including, among others, those regarding the planning and targets for the future development of the Company. This part of the report may be impacted by uncertainty which may result in

discrepancies between the described content and actual results. Vipshop is not responsible for the updating of any statements of projection included in this report.

Access

This report can be read and downloaded from Vipshop's official website (https://irvip.com/) . If you have any further enquiries, or any questions or comments about this report, please contact us by email at IR@vipshop.com.
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Chairman's Message

The times are evolving at a swift pace. We have always held the conviction that a company that
commands genuine respect should proactively reflect on and respond to the call of the times.
2023 marks a significant milestone for Vipshop as we make substantial strides towards sustainable
development. To address the core demands of stakeholders, we have focused on our ESG strategic
objective of "co-creation of a new sustainable life", based our efforts on resolving real problems,
persisted in our down-to-earth approach, and collaborated closely with our stakeholders to design,
discover, and create a sustainable new life. Through these tangible efforts, we aim to deliver on our

corporate responsibility and convey our commitment to humanistic care.
Moving toward carbon neutrality

Facing the profound challenges of global climate change, we have taken a decisive step toward our
carbon neutrality goal, committing to "make our own operations carbon neutral no later than 2030, and
achieve a 50% reduction in the intensity of scope 3 emissions no later than 2030". In 2023, we launched
comprehensive carbon reduction initiatives across our operations and value chain, aiming to decrease
carbon emissions through concrete actions and contribute to the achievement of the "dual-carbon”

target.

Within our operations, we have been advancing a suite of carbon reduction initiatives, including
photovoltaic power generation, green power utilization, and energy-saving renovations. A prime
example is the Vipshop Guangzhou Airport Logistics Hub, which has integrated rooftop photovoltaic
systems into its main construction and adopted the principles of sponge city in its design, construction,
and acceptance. Additionally, our headquarters building had achieved 100% green energy utilization
by 2023. In the realm of value chain, we actively promoted green packaging practices. Over the course
of the year, we reused recycled boxes 270,000 times and deployed 2.93 million biodegradable color
bags. Furthermore, we actively collaborated with universities and research institutes in the innovation
of biodegradable materials, which helps accelerate the commercialization of biodegradable packaging

solutions within the e-commerce sector.

We recognize the intricate link between climate change and the loss of biodiversity. In response,
we have adopted the Vipshop Biodiversity Commitment that outlined our approach to preserving
biodiversity. Concurrently, as a principal donor, we entered into a partnership with The Nature
Conservancy to support the Beijing's Miyun Close-to-Nature Forest Management and Bird Habitat
Optimization Project and foster a new paradigm of harmonious coexistence between humanity and
nature in the urban periphery. Cooperating with local villagers, we are heartened by the progress of the
Bird Habitat Optimization Project, which has not only optimized the habitats and migration stopover
sites for rare migratory birds but also raised the ecological consciousness of local communities. The
project has resulted in the observation of nearly 50 new bird species in the pilot area compared to the
same period in 2022, marking a significant increase of avian diversity. Having witnessed such progress,
we are even more convinced that the harmonious coexistence between humanity and nature is not a

distant dream.
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Sticking to the company's business philosophy to foster a win-win ecosystem for all

stakeholders

For years, Vipshop has adhered to a business philosophy of caring for customers, caring for employees,
caring for partners, and giving back to society. With a sense of responsibility, we strive to provide
customers with carefully selected quality products, foster a win-win ecosystem for our partners,
create a platform for employees to develop their career, and bring warmth to the society. Through our
persistent efforts, we aim to gain customer trust, build brand credibility, improve employee satisfaction,

and achieve social co-benefits.

Adhering to the strategy position of "discount retail for brands" to meet consumers'
aspirations for quality life. In view of the growing demand for high-quality, value-for-money goods,
we continue to select top brands and genuine products from customer's point of view, and work with
leading brands to develop customized, value-for-money products while securing our price advantage,
to meet consumer expectations for high-quality goods at reasonable prices. In addition, we have
a global buyer team comprising over 1,000 members, dedicated to sourcing quality products from
around the world. The signing of strategic partnership agreement with China Certification & Inspection
Group further bolsters our commitment to product authenticity, giving consumers greater confidence
in their purchases. We have also enhanced our flagship promotional events such as Super Brand Day,
Kuaigiang and Fenggiang, and launched special events like the Sports for All Festival and the New
School Season, along with new featured channels like Vipshop Outlets, Vipshop Luxury, and Fashion
Intelligence Bureau. These initiatives are designed to refresh the shopping experience on our platform
and assist brands in connecting with their customers more effectively. Furthermore, under our paid
membership program, we have enriched the products, services and lifestyle benefits available to
Super VIP (SVIP) members. This has led to a 13% year-on-year increase in the number of active SVIP
customers, reaching 7.6 million for 2023, and a notable improvement in the renewal rate of SVIP

members.

Embracing the culture of diversity, equality and inclusion to cultivate a dynamic and vibrant
workplace. We champion the philosophy of working efficiently and living joyfully, empowering our
employees to achieve a healthier work-life balance. We value every member of our team and have
released the Commitment of Vipshop to Diversity, Equity, and Inclusion (DEI), with the aim of advancing
the DEI culture on multiple fronts, including enhancing the diversity of our workforce, promoting
fairness throughout the talent lifecycle, and establishing a DEI resource groups. In our efforts to support
employees with disabilities, we have created an equitable and inclusive environment through initiatives
such as improving physical facilities and conducting training sessions that are sensitive to the needs
of disabled individuals. Our goal is to ensure that all employees, including those with disabilities,
feel comfortable and are able to pursue their aspirations in the workplace. By the end of 2023, we
had 100 individuals with disabilities shining in the workplace. We also address the genuine needs of

women in the workplace by actively cultivating a female-friendly environment. We have released the
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Vipshop Women's Career Growth Report to all our employees, presenting a group portrait of our female
employees in the workplace and encouraging them to flourish and achieve personal development and
breakthroughs. Furthermore, we have invested over RMB 120 million in the building of VIPer-home
Apartment. These apartments, which are rented to employees at about 90% off from the market price,

provide them with a secure and comfortable living space and greatly reduce their living cost.

Actively engaging in philanthropy to create a harmonious society. We have launched a series
of flagship programs, such as V-Love Mothers and Langtou Village Rural Revitalization, in areas such
as women empowerment and rural vitalization. By the end of 2023, Vipshop's cumulative investment
in public welfare projects had reached RMB 719 million. The constructions under the Langtou Village
Rural Revitalization project, including the ChunYangTai, HeChunZhun, the immersive digital exhibition
"Painting China: A Journey of Calligraphy”, and Lawn market fairs were all put in place. The "Langtou
model" of cultural and public welfare empowerment has started to yield positive outcomes. In
recognition of its success, Langtou Village has been selected into the first group of typical counties,
towns and villages under the "High-Quality Development Project for Hundreds of Counties, Thousands
of Towns, and Myriads of Villages" of Guangdong Province in 2023. Under the "One Warehouse, One
Village" initiative, we have utilized the geographic proximity of our logistics warehouses to implement
assistance projects tailored to the specific needs of each village, which have helped improve the living
conditions and enrich the cultural life of residents in 12 villages. In the area of women empowerment,
the V-Love Mothers program has provided support to 174,000 families in need. Additionally, we have
donated a total of RMB 30 million under the For Westlake Women in Science program to support the

growth and development of women scientists.

The natural and social environments that humans rely on for survival are like lifelines and bedrock,
essential for sustaining the long-term existence and progress of humanity. The pursuit of high-quality
development is not just a contemporary aspiration; it is also the duty of every corporate citizen. At this
new juncture, we will continue to take the principle of sustainable development as our guide and stick
to the goal of pursuing joint progress. Understanding that "to go fast, one should walk alone, but to go
far, one should walk together”, we will join hands with our stakeholders to craft a splendid vision for the
harmonious coexistence of humanity with the nature and the society. We hold a firm conviction that
"Long as the journey is, we will reach our destination if we stay the course; difficult as the task is, we will

get the job done if we keep working at it."

Chariman of Vipshop's Board of Directors and CEO
Chairman of Vipshop's ESG Committee

Eric Ya Shen
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Carbon neutrality

Committed to achieving our own operations carbon
neutral no later than 2030, and a 50% reduction in the

intensity of scope 3 emissions no later than 2030

270,000 res

Introduced recycled cartons in return & delivery,
which were used more than 270,000 times

throughout the year

43,910 tons

Recycled a total of 43,910 tons of packaging
materials such as cartons, plastic bags and other

discarded items throughout the year

08,399 vwr

Promoted photovoltaic power generation, generated
58,355 MWh of electricity throughout the year,

equivalent to reducing 32,492 tons of CO, emissions

100

The headquarters utilized 100% green electricity.
The Company used 19,357 MWh purchased green
electricity in total, equivalent to reducing 10,778 tons

of CO, emissions

sanssj| |[e120S

100+

Focused on merchandising strategy and cooperating
with quality brands, established a comprehensive
quality control system, including brand review,
quality inspection and quality auditing, and entered
into strategic cooperation with China Certification

& Inspection Group to guarantee 100% product

authenticity

120 mitior

Invested more than RMB 120 million in the building
of VIPer-home Apartment, all of which are rented to
employees at about 90% off from the market price;
by the end of 2023, 1,049 units of talent apartment

had been provided, saving housing expenses for

1,128 employees

bol

Atotal of 651 employees received zero-interest loans

for home purchase

1,890 person-times

In the 11 years since the establishment of the V-Care
Employee Assistance Fund, it has provided 1,850
person-times of assistance, with a total value of RMB
14.24 million, to employees facing critical illnesses

and life challenges

48.3«

Women accounted for 48.3% of all employees and

42.8% of the management team in 2023

119 wiion

By the end of 2023, Vipshop had invested a total of

RMB 719 million in public welfare

Rural vitalization

In recognition of the success of the Langtou Village
Rural Revitalization project, the Langtou Village has
been selected into the first group of typical counties,
towns and villages under the "Hundred Counties,
Thousand Towns and Ten Thousand Villages High-
quality Development Project” of Guangdong

Province

12 vioges

The "One Warehouse, One Village" program

paired up with 12 villages throughout the year and
organized 95 activities, benefiting 1,748 persons.
Employee participation totaled 1,389 person-times,

with 4,210 hours of assistance

174,000

The V-Love Mothers program has helped 174,000

single-parent families cumulatively

19.06 mior

By the end of 2023, the V-Love Charity program had
a total of 15.06 million users, and provided over RMB

20 million of funding for 41 charity projects

S9NSS| 92UBUIDA0D)

0

The number of information security or network
security incidents recorded during the reporting
year was 0; the number of employees and customers
affected by information leakage throughout the year

was 0

100

100% of employees received anti-corruption
training; the total number of anti-corruption training

attendances was 43,284

2,312

As of the end of 2023, Vipshop had a total of 287
authorized patents, 2,312 trademarks and 242

copyrights

Incorporation of ESG into

performance appraisal

ESG-related indicators such as compliance
requirements and information security have been
incorporated into the performance appraisal of
executives or employees to better promote ESG

management on the ground
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About This Report Chairman's Message

About Vipshop

Business overview

Established in 2008, Vipshop (NYSE: VIPS) is a leading online brand discount retailer e-in China. Based on the business philosophy of "discount

retail for brands", Vipshop has pioneered the sales model of "selected brands, significant discounts, and limited-time purchases" in China, and

developed a retail business covering all major categories, including clothing, shoes & bags, cosmetics, maternal & infant products, homeware and

lifestyle accessories. Since its IPO in March 2012 through the fourth quarter of 2023, Vipshop has made profits for 45 consecutive quarters, and- - .

got included in the "Fortune China 500" and "China's Top 500 Private Enterprises” lists for multiple times. In 2023, the Company was awarded the -

"National May 1 Labor Award".

In 2023, we adapted our retail business to the changing environment, explored more cooperation opportunities with quality brands to offer
great value and quality products, provided a window to showcase the world's best consumer goods, embraced the market trend of consumption
quality upgrade and diversifying demands, and catered to people's needs for a better life. As of the end of 2023, the Company had established

cooperative relationships with more than 46,000 brands accumulatively.

—

Annual net revenue Non-GAAP net profit* Annual total orders’ Annual active customers’
RMB 1 12 A g billion RMB 9. 5 billion 8 10 million 87. 40 mittion
up 9.4% year-on-year up 39.1% year-on-year up 9.8% year-on-year up 3.9% year-on-year

! For details of the Non-GAPP measures, please refer to the Company's press release titled "Vipshop Reports Unaudited Fourth Quarter and Full Year 2023 Financial Results" issued

February 28, 2024.

* "Total orders" refers to the total number of orders placed during the relevant period, including the orders for products and services sold through our online sales business and on

our online marketplace platforms (excluding, for the avoidance of doubt, orders from our offline stores and outlets), net of orders returned.

* "Active customers" refers to registered members who have purchased from our online sales business or our online marketplace platforms, excluding those who made their

purchases from our online stores operated at third-party platforms, at least once during the given period.

iy,
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In addition to the online sales model,
Vipshop has developed its business
in sub-sectors including offline retail,
city outlets and overseas e-commerce
in recent years, to provide quality and

branded products to more customers.

Shan Shan Outlets

In July 2019, Vipshop acquired Shan Shan Outlets. As one
of the leading outlet operators in China, Shan Shan Outlets
provides consumers with branded goods at discount prices,
including both Chinese and international famous products
and brands, which helps meet the demand for high-quality

consumer goods.

As of the end of 2023, Shan Shan Outlets had opened 16
outlets in Ningbo, Harbin, Nanchang and other Chinese
cities, and kicked off construction of four stores (scheduled

to open in 2024), cooperating with more than 700 brands.

In addition to operating physical stores, Shan Shan Outlets
is also actively exploring the sales model of online-offline
integration, and providing online+offline services tailored

to customers' needs in different scenarios.

About This Report Chairman's Message | 2023 Key Results: Overview ‘ About Vipshop ‘ V-Development

Physical stores

Starting from 2019, Vipshop has been operating its own
physical stores across the country to provide "discount
retail” services to offline consumers. As of the end of
2023, Vipshop's physical stores were already operating
in 20 provinces, municipalities and autonomous regions,
including Wuhan, Changsha, Chongging, Chengdu and
Beijing.

A

City Outlets

City Outlets focuses on the offline outlet retail market,
creating a one-stop life experience center that brings
together international brands, fashion retail, specialty food
and many other types of businesses to satisfy consumers'
demands for fashion products, family gathering, food
& beverage, leisure & entertainment, culture and social

interaction.

As of the end of 2023, Vipshop had opened three City
Outlets experience centers in Hefei and Nanjing, featuring

over 300 brands.

V-Ecology
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Overseas business

VIPSHOP SEA is a project brand developed by Vipshop for
the Southeast Asian market in 2022. Under the project, the
Company introduced the "discount retail for brands" model
to the local market, and collaborated with famous overseas
brands and domestic Chinese brands, providing consumers
in Southeast Asia with products in various categories
including fashion items, shoes & bags, cosmetics, maternal

& infant products and household supplies.

As of the end of 2023, VIPSHOP SEA had been launched
in Singapore, Malaysia, the Philippines and Thailand,

cooperating with nearly 600 brands.
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About This Report

Corporate governance

Vipshop strictly abides by the requirements of the Company Law of
the People's Republic of China and the New York Stock Exchange's

Listed Company Manual and other laws and regulations, and

puts in place a sound governance system with clearly defined

| Compensation Committee
responsibilities to regulate the Company's governance work.

The Board of Directors established four specialist committees, i.e. the Audit Committee, the Compensation Committee, the Nominating
and Corporate Governance Committee and the ESG Committee. Matters that fall under the duties of each specialist committee are

submitted to the Board of Directors for review after being approved by the relevant specialist committee.

A diversified Board of Directors can assess issues from a broader perspective, which is one of the key factors in maintaining good
governance and promoting sustainable development of the Company. Each year, the Nominating and Corporate Governance Committee,
together with the Board of Directors, reviews the composition of the Board, including the diversity of Board members in terms of their
independence, industry background, cultural background, technical skills, gender and ethnicity. Of the ten members that currently sit
on the Board, five are independent directors, including one female. The Board members have experience in industries such as Internet
information technology and services, distribution of consumer electronic products and strategic investment, and four of the directors (Eric

Ya Shen, Arthur Xiaobo Hong, Donghao Yang, and Nanyan Zheng) have experience in the consumer discretionary industry.

Chairman's Message

Corporate governance framework
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Board of Directors

Nominating and

Audit Committee Corporate Governance Committee

ESG Committee

Management Team

All First-tier Departments

An effective Board of Directors is essential for the Company's governance. Each year, the Company distributes questionnaires asking
each director to evaluate the performance of the Board of Directors as a way to review the Board's operation efficiency. In terms of Board
member participation, there was 100% attendance at all Board meetings in 2023. In 2023, the average tenure for each board member was

ten years, which ensured both the continuity of the Board's membership and the updating of their skills and perspectives.

The Company's management is responsible for the Company's operational management, organizing and implementing the Board's
resolutions, the Company's annual plan and strategic plan, as well as performing other functions and powers conferred by the Articles
of Association or the Board of Directors. The Company has put in place policies, systems and process guidelines covering all aspects of

business including operation, sales, human resources and finance to standardize day-to-day business operations.
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Improving compliance

Compliance is both required by external regulators and necessitated by the
Company's high-quality development. Committed to ensuring compliance by all
employees, the Company enforces compliance management wherever it conducts
business, and makes compliance an integral part of its business, all in an effort to
turn compliance into its core competitiveness and lay a firm foundation for building

a sustainable business.

The Company set up the Compliance Committee in 2021, which consists of Eric Ya
Shen, Arthur Xiaobo Hong and members of the Company's senior management
team at the vice president level, and heads of key departments such as the Legal
Department, the Compliance Department, the Internal Audit Department and the
Asset Protection Department. Eric Ya Shen, Chairman and CEO of the Company,
serves as the Chairman of the Committee. The Compliance Committee meets
quarterly to evaluate the Company's compliance risks and draft improvement
plans, including but not limited to legal and corruption risks, in an effort to improve
the level of compliance management, and reports on a regular basis to the Board
of Directors. In 2022, the Company appointed its General Counsel as the Chief

Compliance Officer.

In 2023, the Company issued the Vipshop Compliance Management Handbook
to all employees, laying out the basic principles, organizational structure and
operation systems of compliance management, and clearly explaining requirements
of compliance that must be observed in advertising, marketing, and protection of
personal information. The Handbook provided the compliance guidelines for all

employees, and firmed up the foundation of compliance management.

A

Strengthening compliance controls

Improving platform management

We revised and improved the rules on supplier operation and management and
adopted a model of platform operation based on honesty and fairness. We pushed
for the uploading and checking of hangtag images for apparel, home textile, boutique
and other material-related goods. By comparing the material and price information
in the hangtag images with that in the system, we further enhanced the accuracy
of information on commodity pages. We also used digital technology to build a
large-model compliance system, which is able to conduct scientific and reasonable
compliance evaluation of platform functions such as generation of selling points,

rewriting of product titles and generation of modeling charts.

Punishment for violations of compliance guidelines

Any employee who violates compliance guidelines will be punished in accordance
with the facts and circumstances of the situation in question, including warnings,
cut in performance-based compensation and termination of employment. At the
same time, the Company has incorporated compliance matters into the employee
performance appraisal system, with KPI-compliance minus points introduced for
all first-tier departments. If any act that violates the law, ignores the compliance
requirements, or undermines the interests of the state/society/public happens during
the year of performance appraisal, the responsible department will lose KPI points for
the year, which will have a direct impact on the performance-based compensation of
all its members. Starting from March 2023, we require all senior managers and all new
employees at or above V71 level to sign a Compliance Commitment. If a manager, or an
employee working in the manager's department, violates the compliance regulations, it
will directly affect the performance appraisal results of the manager and the manager's

department, thus further reminding the compliance managers of their responsibilities.
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Internal and external compliance auditing

The Internal Audit Department regularly conducts independent audits
of all departments, independently and objectively evaluating the
appropriateness, compliance and effectiveness of their operational
activities and internal controls, and provides recommendations for
improvement to help them strengthen the effectiveness of corporate
governance, risk management and process control. In 2023, the
Company invited a third-party independent agency to conduct
assessment of its business process as well as its fair competition and
compliance management system, and the audit covered Vipshop (China)

Co., Ltd.

Compliance risk reporting channel

Vipshop has set up a compliance mailbox: compliance@vipshop.com.
Employees who discover violations of compliance management may
send an email to this mailbox or report to the Chief Compliance Officer.
At the same time, retaliation, in whatever form, against employees who

seek help or report known or suspected violations is strictly prohibited.

' According to Vipshop's definition, V7 refers to mid-level managers.
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Regulating commercial conduct

Vipshop keeps a firm, zero-tolerance attitude towards fraud and corruption, strictly abides by laws and regulations including
the Anti-Unfair Competition Law of the People's Republic of China, and adopts the Company's own Measures for the
Management of Anti-Money Laundering. In addition, the Company has published the Code of Business Conduct and Ethics
on its official website,clearly stipulating the work rules and disciplines for employees, and demanding all employees (either
working for the Company full-time, part-time or on temporary terms) to sign a commitment letter regarding the Code of

Business Conduct and Ethics.

Making available reporting channels: Vipshop has opened "Corruption Reporting” channels on its official website,
official WeChat public account, official Weibo account, supplier platform and internal OA (Office Automation), etc.. A reporting
mailbox, phone line, and WeChat account are available for customers, suppliers, the media, investors, employees and all
other internal and external stakeholders to submit complaints and reports.The Company has formulated the Vipshop Rules for
Corruption Reporting to standardize the process for handling complaints. Upon receiving such reports, the Asset Protection

Department promptly starts an investigation, and accepts the supervision of the Audit Committee and the Board of Directors.

Regulating partners' business behavior: The Company demands all suppliers or other third-party partners to comply
with anti-corruption requirements, resist unfair competition and other non-compliant behaviors, and explicitly include anti-
commercial bribery-related terms in their contracts, so as to jointly maintain a clean and healthy cooperative relationship. In
addition to making available reporting channels to suppliers, the Company also conducts business investigation on an ad hoc
basis and analyzes collected data. If business anomalies or suspected bribe-taking by employees are found, the Company will
also check whether suppliers have paid bribes to confirm their compliance with the anti-corruption policy. If the act of bribery
is suspected of violating the criminal law, the Company will follow the principle of "investigating both active and passive
bribery" and cooperate with the public security department in taking judicial actions. Partners who come forward to report
or cooperate with the investigation will be given rewards including cash bonus, resource support and favorable conditions for

cooperation.

Establishing a whistleblower protection system: In the Vipshop Rules for Corruption Reporting and the Asset Protection
Department's Case Investigation System, the Company clearly states that information and materials relating to the
complainant or the whistle-blower will be protected, and only those handling the reported incident could have access to the
whistle-blower's information. Investigators who violate confidentiality rules will be dealt with in strict accordance with the
Company's systems. Vipshop strictly prohibits any form of retaliation against employees who seek help or report known or
suspected violations and protects the personal safety and interests of whistle-blowers to the utmost extent. At the same time,
the Company has set up a policy of cash rewards for whistle-blowing. If the report is verified to be true, cash rewards will be

given, and the amount of rewards will not be capped.

Developing integrity training and education: To instill a culture of integrity, the Company has developed a series of training
activities on subjects including, but not limited to, Vipshop Management Red Line, anti-corruption policy and the Company's
view of integrity, covering all employees (either working for the Company full-time, part-time or on temporary terms), suppliers/
contractors. In terms of integrity education, the Company sends integrity reminders to all employees and partners before holidays,
and organizes education campaigns on the Company's key internal systems and frequently-occurred disciplinary offenses to

enhance the integrity awareness of all employees and partners. At the same time, the Company has set up an "Integrity Section”

About This Report
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on its intranet, where employees can check the Company's integrity rules, report misconducts or make integrity declarations, and

learn about integrity knowledge and typical cases inside and outside the Company.

In 2023, Vipshop did not incur any fines or lawsuits due to unfair competition, money laundering, insider trading or

conflict of interest.

Protecting intellectual property rights

The Company attaches importance to the protection of its own intellectual property rights (IPR), and also pays close

attention to safeguarding the legitimate rights and interests of third-party IPR holders.

In terms of qualification review, the Company continuously strengthens the auditing of the invoice chain of purchased
goods, and conducts special and batch inspections on the brand qualification of suppliers to ensure the authenticity of
products; in terms of the management of counterfeit big-brand products, the Company continues to inspect, intercept and
manage counterfeit big-brand products through both mechanical and manual checks, so as to reduce and forestall IPR

infringement risks of the sold products.

At the same time, the Company has organized a series of IPR training for business personnel, operation personnel,
information security personnel and suppliers to stress the relevant risks and raise the IPR protection awareness of key

personnel.

Promoting the culture of compliance

Compliance culture is an important module in the building of the compliance system, and the Company has designated
January 14 as its annual "Compliance Day". During the "Compliance Day" of 2023, the Company launched a week-long
series of events to promote the culture of compliance and encourage employees to learn compliance knowledge and

enhance compliance awareness.

Consulting the professional opinions of external experts: The Company invited external experts to brief the Compliance
Committee on the law enforcement and regulatory efforts regarding the Internet, which helped the Committee members

learn about the latest requirements and strengthen their awareness of compliance and management capabilities.

Organizing awareness campaigns: The Company organized compliance-related training for employees and suppliers/
merchants, with 27 offline in-house training sessions for employees and 23 online training sessions for suppliers/merchants
provided throughout the year. It also sent 38 special publications on compliance culture to the Compliance Committee,
operation personnel, business personnel and information security personnel to boost the compliance awareness of key

personnel and strengthen the line of defense against compliance.

Promoting company-wide participation: The Company launched a campaign called "Compliance Hole-Picking", under
which employees could send emails to the Compliance Department to report issues they discovered in their daily work that
may cause compliance risks in the Company's business, or propose measures for improving the Company's compliance
governance. During the campaign, a total of 113 issues or proposals were received, covering subjects ranging from products
and promotional activities to supplier management and data security. The campaign created an atmosphere of participation

by all, and rectification measures were taken on all the reported compliance issues.
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100 .

of employees received anti-corruption training

The total number of anti-corruption training

attendances

43,284

Received the 2nd Private Enterprise

"Integrity and Compliance
Innovation Award"’

As of the end of 2023, Vipshop had a total of

2, 3 12 trademarks
287 authorized patents
242 copyrights

' This award is jointly initiated and organized by the Judicial
Research Society of the Shanghai Law Society, the Case Law
Research Society of the Shanghai Law Society, the Criminal
Justice College of the East China University of Political Science
and Law, and the Institute of Anti-Corruption and Compliance
for Internet Enterprises of the East China University of Political
Science and Law, with the aim of creating more replicable
and scalable practical experience and fostering a clean and

compliant ecosystem.
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About This Report

Strengthening risk management

The Company has formulated the Vipshop Group Risk Management System, with clear provisions on the organization and responsibilities for risk
management. It creates a risk control format and organizational system that is suited to the business characteristics and development stage of the
Company, and ensures that all critical risks faced by the Company during its business activities are fully identified and appropriately controlled, in

order to achieve stable development.

Risk management system

The Company has established a three-tier organizational structure for risk management consisting of the Board of Directors, the Audit Committee

and the Internal Audit Department:

The Board of Directors is the highest
leadership and decision-making body
for risk management, and is responsible
to the shareholders’ meeting for the

effectiveness of risk management.

The Audit Committee is responsible
to the Board of Directors, and in terms
of risk management, is primarily
responsible for approving the annual
work plan submitted by the Internal
Audit Department and reviewing the

annual risk management report.

The Internal Audit Department is
primarily responsible for assisting
the Audit Committee to establish and
improve the risk management system,
including but not limited to establishing
and maintaining the risk management

system, organizing and conducting

annual risk assessment, and promoting

the risk culture.

The Internal Audit Department is a first-tier department independent from other business departments and reports directly to the Audit
Committee. In addition, the Audit Committee is comprised of three independent Board members, ensuring that risk management and the lines of
business remain independent. Other departments, which together make up the first line of defense in risk management, are primary responsible
for assisting the Internal Audit Department in collecting and providing risk information within their scope of responsibilities and integrating risk
management into the business management process. For example, when the Company is developing its APP products, the business departments

need to take into account the risk factors in order to avoid all types of risks.

Vipshop's highest-level staff responsible for risk management at the operational level is Chief Operating Officer Arthur Xiaobo Hong, who reports
directly to the Chairman of the Board; the highest-level individual responsible for monitoring and reviewing risk management performance at
the operational level is Chairman of the Audit Committee Kathleen Chien, who reports directly to the Board. The Company has included some
of the risk management indicators, such as corruption cases and information security and privacy incidents, into the performance appraisal of
senior executives, department directors and other management staff, with impact on appraisal results linked to factors such as the magnitude
and nature of risks and level of responsibility, so as to encourage the relevant individuals to monitor the effective implementation of all risk

management measures.
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Risk evaluation

In 2023, the Company pushed forward the construction of the risk database, established a risk control list through risk interviews,
document review, questionnaires and other means, and promoted risk assessment and analysis, covering both financial and non-
financial risks such as fiscal risks, strategic risks, market risks, operational risks and legal compliance risks. The Company also conducted
scenario and sensitivity analysis with regard to specific risks to assess the probability and potential impact of the risks, and put them into
categories of high, medium and low risk based on their risk levels. In addition, after evaluating the risks, the Company adopted mitigation

measures and developed plans for prioritizing risk management to gradually bring down the risks.

The Company assesses risk exposures at least once a year, and more frequently if there is such need.

Risk monitoring indicators

The Company actively explores the use of technology to enhance risk management and constructs the matrix of risk monitoring
indicators based on massive data analysis and feature identification. As of December 2023, the Company had established 13 risk
monitoring indicators in areas such as merchandising, logistics and transportation, marketing and promotion, and designated special

staff to monitor indicator anomalies, thus ensuring timely discovery and handling of risks in the process and system.

Risk auditing

The Internal Audit Department identifies the areas where auditing is needed based on factors such as the Company's business processes,
the industry in which the Company operates, and the external environment, and formulates auditing plans for each risk area to promote
internal and external risk auditing. Since its listing, the Company has undertook an Internal Controls audit in line with Sarbanes-Oxley
Act (SOX) 404 to assess the risks associated with financial reporting, and commissioned a third-party agency to conduct an external audit

covering all operating entities of the Group.

Internal process for risk reporting

If employees discover any risk during their day-to-day work, they can contact the Internal Audit Department at any time via the Weimi IM
service, email, phone or face-to-face. The Internal Audit Department will then evaluate the risks, and activate risk prevention measures
in light of the probability and potential impact of the risks, including assisting with process construction, filling the gap in the control

system and executing the auditing project, in order to avoid or minimize losses to the Company.

Appendixes
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About This Report

Sustainable development management

ESG governance and capacity building

In 2022, Vipshop established the ESG Committee, completing the construction of a three-tiered system for sustainable

development governance, consisting of the Board of Directors, the ESG Committee and the ESG Task Forces. The ESG Committee

meets once or twice every quarter to evaluate, supervise and promote the Company's ESG initiatives, in order to ensure the

smooth progress of ESG-related work and create sustainable values for stakeholders.

In 2023, the Company issued the Vipshop Decision-Making and Review Mechanism for ESG Important Systems and Major Issues,

clarifying the process and responsible persons to ensure the orderliness, standardization and professionalism of the formulation

and review of relevant contents, and promote the delivery of ESG objectives.

Membership

Responsibilities

Board of
Directors

ESG
Committee

ESG
Task Forces

Members of the Board

Chaired by the Company's Chairman and
CEO, with the COO and one independent

director as members

Headed by the top executives of the
Company's compliance, legal, business
centers, operation center, CSR and other
functional and business departments, with
key personnel of the relevant departments

as members

Evaluating and monitoring ESG strategies

and targets

Defining ESG strategy, targets and action
plans; reviewing and evaluating proposals
put forward by the ESG Task Forces;
mobilizing resources required to advance

ESG initiatives

Submitting proposals to the ESG
Committee and undertaking ESG-related

work

Chairman's Message
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In addition, we provide different types of employees with tailored ESG training contents to enhance their ESG awareness and competence.

To members of the ESG Committee, we invite internal and external
experts to provide training on topics such as the latest trends in the
ESG industry, Vipshop's capital market rating and enhancement plan,
ecological protection and corporate participation in China, measures
to promote DEl issues' and advanced corporate practices, in order to
enhance their ESG-related background knowledge and professional

competence.

To some of the key personnel, we provide them with training on topics
such as corporate carbon accounting, carbon trading and carbon assets,
DEl issues and disability integration, in order to enhance their ESG

competence and promote the implementation of related issues.

To all employees, we provide training courses such as ESG background
knowledge and statistical calculation of personal "carbon account”,
in order to improve their understanding of ESG and encourage their
participation in the ESG program. At the same time, the "ESG Newswire"
journal is published every month, which helps all employees understand
the latest trends of ESG and the specific work of the Company in ESG
from three directions: ESG highlight cases, ESG vision focus, and ESG

practice overview.

The progress and improvement of Vipshop's ESG work was well-
recognized by several external ESG rating agencies in 2023. Specifically,
the Company got the "AA" rating in MSCI-ESG, joining the ranks of
industry leaders; and ranked in the 95th percentile of the industry in the
Dow Jones Sustainability Index (DJSI) rating.

! DEI stands for diversity, equity and inclusion.
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ESG Development strategy

Vipshop has defined its ESG strategy, setting the
target of "co-creation of a new sustainable life", and
exploring a pathway of sustainable development
established around the five core areas of: New
Sustainable Choices, Happy Consumption, Proactive
Inclusivity, Beautiful Society and Dependable
Compliance. Vipshop ("V") aspires to bring together
stakeholders including brands, consumers,
employees, communities, and partners to create
a platform for sustainable living ("We"), working
with all parties to design, explore and create a new

sustainable life.

Creating a platform for sustainable consumption, innovating new

Sustainable
product
choices

Sustainable
packaging
choices

Sustainable
supply chain
choices

About This Report

sustainable choices with the value chain

Uniting brands to provide consumers with
higher quality and more sustainable product
choices

Uniting packaging suppliers to increase the
usage of sustainable packaging materials, and
provide consumers with sustainable packaging

Upholding responsible procurement principles,
proactively selecting suppliers with superior
ESG performance and, promoting healthy
development of the supply chain

Creating a platform for inclusive development, establishing a

An inclusive
workplace

Gender equality
at work

Employee
development
platform

Health and
safety platform

mutually inclusive workplace with employees

Creating a liberal, inclusive, diverse working
environment and, listening to and respecting
the opinions of employees from all backgrounds
to increase employees sense of identity

Fostering gender equality at work, providing
leadership training for women and, increasing
female representation at all employment levels

Creating a development platform to meet
employees needs, strengthening the
foundations of the training system, and
supporting junior employees’ growth

Creating a compliant platform to ensure
employees health and safety, and providing
them with the conditions to work safely

Chairman's Message

sustainable
choices

Proactive
inclusivity
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Happy

consumption

Beautiful
society

Sea_—

v

Dependable '

compliance

Constructing a good governance system, and acting

as compliant, disciplined corporate citizens

ESG governance
monitoring
system

ESG risk
management
system

Establishing an ESG governance
system and ensuring the effective
implementation of the ESG strategy

Incorporating ESG risk into the Group's
risk management system, ensuring ESG
management compliance

V-Ecology
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Creating a platform for happy consumption, creating a new

experience with and for consumers

Responsible
consumption

Safe
consumption

Hassle-free
consumption

Creating an environment of responsible consumption,
encouraging consumers to be sustainable while
ensuring the source of products and the accuracy of
information provided

Creating an environment of safe consumption,
protecting consumer privacy and information security
through technology optimization and management
improvement

Creating an environment of hassle-free consumption,
increasing the friendliness of the platform, while
improving the quality of customer service and
resolving customer's problems in a timely manner,
providing more friendly experience to seniors, those
with disabilities and other disadvantaged groups

Creating an environmentally and societally friendly platform,
developing a beautiful society for all

Climate change
and carbon
neutrality

Eco-friendly

Female friendly

Digital
integration

Rural
revitalization

Developing climate action and, tracking of climate
risk and opportunities; defining targets for carbon
neutrality, and pledging to achieve carbon-neutral in
its own operations no later than 2030, encouraging
the value chain to reduce emissions and creating a
low-carbon society

Creating an eco-friendly platform, advocating the
preservation of forests and wild animals, to create an
ecological society

Focusing on women's charities, to empower women's
growth, and contribute to an equal society

Promoting digital philanthropy and helping
disadvantaged groups integrate with digital life, to
create an integrated society

Leveraging the online sales platform's advantages
and harnessing the culture of rural revitalization to
create a mutually prosperous society
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Stakeholder Engagement

Vipshop values communication and cooperation
with all corporate stakeholders, and conducts
effective and timely communication with
stakeholders through multiple forms, which has
guaranteed stakeholders' right to information
and right to participate and improved their
understanding and recognition of the Company.
We also take concrete steps to strengthen
cooperation with stakeholders and jointly promote

the Company's development.

About This Report

Chairman's Message
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Stakeholders

Primary concerns

Means of communication

Response measures adopted in 2023

Government and
supervisory agencies

Customers

Employees

Investors

Partners

Environment and
community

Media and Non-
governmental
Organizations

(NGOs)

e Compliance in operation

 Paying taxes in accordance with the law

Product quality

 Service experience

Privacy and data protection

Legal rights and interests
o Compensation and benefits
e Training and development

o Occupational health and safety

Equality and diversity

Corporate governance

Return on investment

Risk management

ESG performance

e Supply chain managemen
 Cooperation in good faith

e Mutual benefits

e Tackling climate
change

e Biodiversity

e Environmental
stewardship

* Green packaging

e Social welfare e Rural revitalization

¢ Information disclosure
e |nteraction with media
e Contribution to NGOs

e Impact on sustainable development

Government-business roundtable

Information bulletin

Online and offline platforms
Complaint hotline
Market research

Customer satisfaction survey

Face-to-face with Vipshop
Dawn Light mailbox

360 Management

CEO online mailbox

Employee forums and online communities

* Annual report, quarterly report and other

announcements

e Annual General Meeting

Industry and investor conferences and non-trading
roadshows

Communication with investors through emails and
online and offline meetings

Establishment of cooperation system
Supplier training

Supplier contracts and agreements

Participation in community projects
Social welfare programs

Public awareness campaigns

Media conferences

Information disclosure

100% employee coverage of anti-corruption training

In 2023, first-time settlement rate in the call center and online channels

respectively rose by 2.6% and 2.3% from the 2022 level

48.3% female employees
100% employee coverage of training programs

6,847 training sessions on occupational health and safety, totaling 203,814

person-times

Held 1 Annual General Meeting

organized hundreds of online and offline investor communication sessions

Accumulate total number of partner brands exceeded 46,000

Committed to making its own operations carbon neutrality no later than 2030,

and achieve a 50% reduction in the intensity of scope 3 emissions no later than

2030

Total investment in public welfare reached RMB 719 million as of the end of 2023

Regular publication of financial and ESG reports
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Material issues analysis

Vipshop conducts research and analysis of
material issues once a year, and solicits opinions
and suggestions from various stakeholders,
including shareholders, government, employees
and customers, to identify material ESG issues.
These issues are then tracked and addressed on a
sustained basis and highlighted in the disclosure

of the annual report.

About This Report Chairman's Message

Establishment of an ESG topic library 1

Vipshop integrates national regulatory policies, GRI Standards, capital market ESG
evaluation indicators, the Company strategic planning, and leading industry figures'
key issues of concern in a five-pronged, multi-dimensional approach that identifies

and organizes each year's key issues, and adds them to the topic library.

A 4

Stakeholder communication 2

Vipshop collates and organizes the opinions of various stakeholders on the Company's
sustainable development, including those of government and monitoring institutions,
shareholders and investors, employees, customers, partners, media and society, and

NGOs, to help ascertain which of the various ESG issues are most important.

4

Analysis of issues' importance 3

Vipshop analyzes and draws statistics from survey results in accordance with
substantive procedures, arranges topics in order of importance to stakeholders
and business development, and constructs a topic importance chart. Vipshop's

management and external specialists also review and evaluate the results of the issue

selection process.

4